
Schlüssel zu Attraktivität 
Das Handwerk feilt an seinem Image 
 



Survey participans describe 
skilled craft workers as solid, 
competent and reliable 
 
BUT 
The participants underestimate 
economic power and social 
influence of skilled crafts 
 
 
 
 
 
 
Source: Forsa „Das Bild des Deutschen Handwerks bei den Bürgern“, 2008 

 



Skilled crafts are up to date, 
diverse and attractive 
 
Skilled crafts workers can be 
proud of their work 
 
Not much would work without 
skilled crafts in Germany 
 
 
 





Die Nachwuchskampagne des Handwerk im Überblick 
Simon Gosejohann als prominentes Zugpferd 













Imagekampagne 
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YouTube channel „Das Handwerk“ Campaign-site handwerk.de Online marketing mix 
(SEM; banner; seeding;  

blogs; …) 

Campaign focussing on young people:  
We are, where the young people are - online 
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